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The debate about the sense and practicability of assigning moral responsibility to corporations. Part 2: the critical analysis 
(abstract)
The article aims to address the question whether moral responsibility can be assigned to corporations and what possible factors can make such view sensible. In the article, which is the second part of the project, the author analyzes three different views concerning corporate moral responsibility, ranging from the view that negates such a possibility, through the belief that such responsibility is based on an appropriately understood conception of moral corporate subjectivity, to the view according to which it is not necessary to acknowledge its moral subjectivity in order to assign moral responsibility to a corporation. The author takes into account different types of argumentation, the implications regarding stakeholders theory and social expectations included in the concept of Corporate Social Responsibility. 
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