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Abstract
Objective
This article aims to determine the scope of implementation of the green purchasing (also called environmental purchasing) concept, the drivers for implementation of this concept and the use of green purchasing practices in selected sectors of B2B market in Poland.

Research Design & Methods
The research methods used in this paper are the review of the existing literature and the survey study conducted using CATI (Computer Aided Telephone Interview) technique. The reviewed literature is related to the area of green purchasing and green purchasing practices.
The main concepts introduced in this paper are green purchasing, green purchasing drivers and green purchasing practices. Green purchasing practices aim at the integration of environmental management into the purchasing function of an organization.

Findings
The results concern the scope of implementation of the green purchasing concept, the drivers of implementing the green purchasing concept and the use of identified green purchasing practices in selected sectors of B2B market in Poland.

Implications/Recommendations
The main research implication is providing a basis for further studies related to the areas of green purchasing drivers and green purchasing practices. The results might provide a foundation for a framework for implementing the green purchasing concept in the company.

Contribution
The originality of this work lies in determining the scope of implementation of the green purchasing concept, the drivers for implementation of this concept and the use of green purchasing practices in selected sectors of B2B market in Poland. Furthermore, recommendations for future research also constitute added value.
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