Table 1. An assessment of the cooperation by section and number of subjects analysed (average points)

	Symbol and name of section
	Enterprises examined 
	the "cooperation" dimension

	A – agriculture, forestry, hunting and fishing 
	20
	32.35

	B – mining and quarrying 
	13
	29.08

	D – generation and supply of electricity, gas, steam, hot water and air for air conditioning systems 
	
	

	E – supply of water; wastewater and waste management and reclamation activities 
	
	

	C –  industrial processing 
	62
	32.45

	F – construction 
	56
	32.55

	G – wholesale and retail trade; repair of motor vehicles, including motorcycles 
	64
	30.77

	H – transport and warehouse management 
	28
	32.36

	I – accommodation and food services activities 
	34
	33.26

	J – information and communication 
	
	

	K – financial and insurance activities 
	19
	33.26

	L – real estate-related activities 
	
	

	M – professional, scientific and technical activities 
	10
	29.80

	N – administrative services and support activities 
	20
	29.40

	O – public administration and defence; compulsory social security 
	22
	31.55

	P – education 
	22
	34.68

	Q – health care and social assistance 
	22
	35.86

	R – activities related to culture, entertainment and recreation 
	14
	32.07

	S – other service activities 
	24
	31.79

	T – households employing workers; households producing products and providing services for their own needs

	
	

	U – organizations and enclaves teams 
	0
	0

	total sections 
	430
	32.19

	enterprises of creative industries
	100
	32.30


Source: author’s analysis


Table 2. Average assessments describing the dimension of cooperation in relation to the construction of creative capital
	Cooperation
	creative industries
	other companies


	1.The company bases its activities on cooperation with others in the industry 
	3.13
	3.06

	2. The relationship between employees shall be cooperative (creation of bonds)
	3.43
	3.53

	3. The relationship between employees and management shall be cooperative
	3.07
	3.46

	4. The relationship of employees offering a product/service to customers is good
	3.64
	3.73

	5. The company's activities are recognized by the local community
	3.81
	3.78

	6. The company's activities are recognized by the local institutions
	3.50
	3.02

	7. The company's cooperation with the client is influenced by common cultural values
	3.35
	3.02

	8. Employees can work above divisions
	3.43
	3.04

	9. Employees identify themselves with the team
	2.86
	3.26

	10. Employees are not afraid of risk taking 
	2.08
	2.38


Source: author’s analysis
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