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Summary: This article has been prepared by the authors on the basis of the developments of the Center for Research Cooperation Poland - Ukraine. This Center was created in 2016 on the basis of the Department of Management of the University of Lodz and the Department of Economics, Marketing and Entrepreneurship of the Luhansk Taras Shevchenko National University (Starobil's'k). The basis of such cooperation was the Framework Agreement between the respective universities, signed in 2014.

The empirical research was carried out directly, at first-hand, by the authors in Ukraine in 2015-2019. It included several components. The main results of the empirical study being conducted by the authors in Ukraine on the basis of theoretical and methodological developments on the activities of small enterprises in the sphere of internationalization have been presented.  The defining objectives of the presented study are:

- classification of the level of real development of internationalization in the small business in Ukraine by means of summarizing the theoretical and methodological material existing in science and presenting the authors' own empirical studies of Ukrainian small and medium-sized enterprises;

- analisis of the main forms, motivational factors and barriers of internationalization of Ukrainian SMEs;

- reasoning of the initial basis for developing strategies and mechanisms of activization of internationalization in the field of small business in Ukraine.

The study used qualitative research: literature research and own empirical research (detailed interviews with Ukrainian entrepreneurs, survey questionnaire, as well as experimental assessments of scientists from Ukraine and Poland on this subject). The research methodology in the introduction has been described in detail/

The actual condition of the internationalization of Ukrainian small enterprises is assessed, its barriers and motives have been identified. In the context of the European Union’s experience in regulating small and medium-sized businesses, the most promising strategies and sectors of the economy have been classified, in which Ukrainian small enterprises should gain the greatest competitive advantages in the modern international division of labor, and also mechanisms for promoting the internationalization of Ukrainian small enterprises have been defined. The main conclusions of the study are as follows: in modern conditions the internationalization of Ukrainian small enterprises is at an early stage- it practically does not go beyond the frames of export-import operations; in Ukraine the dominant way of internationalization of small companies is their early (or immediate) internationalization; the main direction of stimulating the internationalization of small business of Ukraine is the development of an effective state regulatory policy adapted to the contemporary norms and standards of the European Union. On the structure of the economic complex of Ukraine and the characteristics of the modern international division of labor, Ukrainian small enterprises can gain the greatest competitive advantages in the global market in such industries: agriculture (primarily, “eco” and „green”), alternative and renewable energy production and IT-technologies. Research fills a scientific gap in the field of internationalization of Polish and Ukrainian small and medium enterprises.
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Introduction and research methods
Evolutionary development of market economic system explicitly demonstrates that internationalization of business structures of different countries as a voluminous and multi-level process of their commercial interaction involves formation of necessary prerequisites, primarily - within domestic national markets of certain countries. The signing in 2014 of the Agreement on Deep and Comprehensive Free Trade Areas (DCFTA) between the European Union and Ukraine opens up wide possibilities for integration activities for enterprises in Ukraine, including small and medium-sized enterprises (SMEs). However, for the practical implementation of the integration, such enterprises of Ukraine must meet certain parameters of modern European economic policy themselves (and the modern world economy as a whole). That is, enterprises in Ukraine must meet not only the conditions of the Small Business Act for Europe, but also the current relevant Strategy of a united Europe - “Europe 2020”.
The internationalization of Ukrainian SMEs is an objective and, at the same time, specific process, the imperfection of which in modern conditions is due not only to the insufficient resource potential of such enterprises, but also to the state’s incapability as the supreme institutional subject of the economy. Consequently, the main direction of stimulating the internationalization of Ukrainian small enterprises and increasing its socio-economic impact is the development of an effective state regulatory policy in the field of small and medium-sized businesses adapted to the contemporary norms and standards of the European Union. This became a the hypothesis of the presented elaboration.

The relevance of the article lays not in the presentation of well-known theoretical provisions on the development of small business, but in a clear identification of the real problems and prospects of internationalization of small and medium-sized enterprises of Ukraine on the basis of own empirical studies of the authors.

The defining objectives of the presented study are:

- classification of the level of real development of internationalization in the small business in Ukraine by means of summarizing the theoretical and methodological material existing in science and presenting the authors' own empirical studies of Ukrainian small and medium-sized enterprises;
- understanding of the main forms, motivational factors and barriers of internationalization of Ukrainian SMEs;

- reasoning of the initial basis for developing prospective strategies and mechanisms of activization of internationalization in the field of small business in Ukraine.
It should be noted that the problematics of the study in the Ukrainian economic science, due to a combination of objective and subjective factors, is only beginning to be put on the agenda of the systematic research. 
Organizational, economic, financial, and managerial aspects of internationalization of small enterprises in Ukraine remain relatively insufficiently explored. The main reason for such state of the issue under investigation lays in the lack of real applied empirical elaborations and predictive proposals.

To a certain extent, only the issues of legislation adaptation, as well as technical norms and quality standards into the practice of Ukrainian enterprises have been developed. In this regard, the contribution of Dzhabrailov (Джабраілов 2015, pp. 36-39), Epifanova (Epifanova 2009, pp. 211-215), Lech (Лех 2011, pp.224-229) and Lyashenko (Lyashenko 2016, pp. 155-164) should be highlighted.

Relatively more specific is the approach of T. Orekhova and V. Kovalenko to consider the development of SMEs in the conditions of internationalization of the Ukrainian economy (Orekhova, Koshelenko 2010, pp. 170-176). In this context, an attempts to clarify harmonization of Ukrainian legislation with the norms and standards of the European Union should be noted (Glinkowska, Chebotarov, 2016, pp. 153-164). Examples of a systematic analysis of  internationalization prospects of small business in Ukraine in modern conditions are rare, however, the positive point is that they are based on a study of Polish-Ukrainian cooperation (Glinkowska, 2018). In this regard, an extra benefit is an analysis of a profiles and entrepreneurial culture of managers in Poland and Ukraine (Glinkowska, Chebotarov, 2018, pp.63-74; Glinkowska, Chebotarov, 2019, pp. 75-86).
Based on the goal of the article and the developed hypothesis, the main methods were identified qualitative research methods. First of all, the unity of the logical and historical (in order to understand the evolution of the revival of small business in Ukraine) and the truth specificity (to understand the content of motivational factors and barriers to internationalization of Ukrainian small enterprises in modern conditions).

In addition to qualitative methods, applied practical studies were conducted: questionings at Ukrainian small enterprises that already got internationalized; detailed interviews with Ukrainian entrepreneurs, as well as experimental evaluations of a scientists from Ukraine and Poland on this subject.
This article has been prepared by the authors on the basis of the developments of the Center for Research Cooperation Poland - Ukraine. This Center was created in 2016 on the basis of the Department of Management of the University of Lodz and the Department of Economics, Marketing and Entrepreneurship of the Luhansk Taras Shevchenko National University (Starobil's'k). The basis of such cooperation was the Framework Agreement between the respective universities, signed in 2014.

The empirical research was carried out directly, at first-hand, by the authors in Ukraine in 2015-2019. It included several components. 

First of all, the field study has been conducted. On a sample of 75 small and medium-sized Ukrainian enterprises that already cooperate with foreign entrepreneurs. Note: about 200 Ukrainian SMEs were actually interviewed. But for the calculations, in the presented study only those that already became directly involved in internationalization were selected. That is, those enterprises that only develop internationalization plans (or - have concluded Protocol of Intent, but have not yet begun its practical implementation) were excluded.

The surveyed enterprises (by industry sectors) represent such classical spheres of small business in Ukraine as agriculture, trade, construction and installation, tailoring, automotive servicing. With this, we emphasize: in terms of their resource parameters and the nature of doing business, the enterprises selected for the empirical research are typical of their industries. They are 3 to 7 years in a market. 

In terms of territorial aspect, the selected enterprises covered all the large regions of Ukraine: the southeast — Luhansk and Donetsk regions (a territories  that are under control of Ukrainian government and aren't directly involved yet in the military conflict in the Donbas), the center — the Kyiv region and the west — the Lviv region (to provide experiment's validity 75 surveyed enterprises represent the same four regions of the country in approximately equal proportions). Thus, the empirical research covers all the main regions of Ukraine, which made it possible to take into account, in addition to the economic characteristics of small business in Ukraine, the complex of its institutional features.

The main methodological instruments for this research were the developed ad hoc survey questionnaire form and the standardized interview questionnaire form, with the opportunity of free expressions and comments. 

In addition, the research methodology includes detailed interviews conducted with several groups of experts in Ukraine.

The first group of experts. Consisted of representatives of various levels of state powers (district (poviat), region (voivodeship) and Verkhovna Rada of Ukraine (Parlement)), whose functional responsibilities include implementation of state regulatory policy associated with entrepreneurship.

The second group of experts. Business coaches and analysts who specialize in projects in the field of small business (in particular - the leading Ukrainian School of Business at the Kyiv-Mohyla Academy and international philanthropic  organizations providing grant support to small business in the Luhansk and Donetsk regions - Mercy Corps and FAO – The UN Food Organizations).

The third group of experts. Representatives of the scientific community, whose interest of research activities is development on issues of SMEs. In particular, the Polish-Ukrainian scientific-practical seminar “Theoretical and practical problems of management in Ukraine in the context of the implementation of the European integration course” was held on the basis of the Institute of Industrial Economics of the National Academy of Sciences and the Academy of Economic Sciences of Ukraine.

The official data and reports of the State Statistics Service of Ukraine and the information provided in the documentation of the Kyiv and Luhansk oblasts on the status of the selected issues from the subjects on the analyzed matter has also been investigated (eg. the state of exports and imports, foreign direct investment, number of international projects carried out, etc.). The basic research problems were the ways of entering foreign markets by small enterprises and consisting of the following methods: strategies, forms being used, as well as motives and barriers to internationalization.
1. Sector of small and medium-sized enterprises in Ukraine: conditions of functioning and role in the country's economy
The regulatory and legal basis for conducting business in Ukraine by small and medium enterprises is the Commercial Code of Ukraine, adopted in 2003 (https://ips.ligazakon.net/document/view/T030436?bl=, accessed: 13.02.2020). The criteria for classifying these companies adopted in Ukraine in terms of the number of employees and revenue volume are the same, as in case of Polish companies and in general - enterprises of the European Union. Hence, in this respect (as in relation to the establishment of criteria for medium and large businesses), the legislation of Ukraine has already been harmonized with the legislation of the European Union (Glinkowska, Chebotarov 2016, pp. 148-158). In the literature on the subject there are no solid studies referring to the internationalization of enterprises activities in Ukraine (strategies, forms, motives, barriers). There are also no studies on models for internationalization of small businesses. Filling this gap, the aim of the study is to present classification of the actual condition and key problems of small enterprises in Ukraine in the context of developing their internationalization policy, as well as identifying the most important prerequisites and mechanisms for the practical implementation of such policy.

Entrepreneurship is an important and integral component of the market economy. It allows mobilization of resources and accelerates the pace of its development. The level of entrepreneurship in each country depends on number and condition of enterprises. The core of most market economies are small and medium enterprises, which in many economically developed countries produce a about 50% of GDP (GUS w: https://stat.gov.pl/obszary-tematyczne/podmioty-gospodarcze-wyniki-finansowe/, accessed: 13.02.2020). 

In Ukraine, SMEs together make up around 15% of GDP, which is a very low indicator (Epifanova 2009, pp. 211-215). It should be mentioned that in 2014 GDP in Ukraine was minus (-) 6.6%, in 2015 - minus (-) 9.8%, in 2016 - plus (+) 2.3%, in 2017 - plus (+) 2.2%, in 2018 – plus (+) 3,3%, the rough preliminary assessments for 2019 results as of Feb 2020 – 2,7% or 3%. The quoted data shows that the economy got stabilized since 2016. Moreover, it is expected that in 2020-2021 GDP for Ukraine will range from 3% to 3.8% respectively (The World Bank, https://data.worldbank.org/indicator/NY.GDP.MKTP.KD.ZG?locations=UA, accessed: 13.02.2020; International Monetary Fund, https://www.imf.org/external/datamapper/NGDP_RPCH@WEO/OEMDC/UKR, accessed 13.02.2020).
It may mean a positive climate for investing in Ukraine. So far, entrepreneurs in Ukraine face many barriers to the development of their own businesses. The barriers are mainly related to: lack of equity; relatively high interest rates on loans (up to 24%), which makes it difficult to finance foreign capital in the form of loans; with the lack of significant support from the government and the unfavorable economic and political situation.

The most difficult situation is the oblasts: Donetsk and Lugansk, which is mainly caused by military operations conducted overthere. However, the small stability of operating conditions for small enterprises is the reason that about 80% of them end their operations in the period from one year to two years from the moment of opening the business (Chukhray 2013, pp. 45-60). According to data from the official website of the State Statistics Service of Ukraine, almost 40% of small enterprises are unprofitable or show low profitability. The lowest profitability is characteristic for enterprises from the construction industry and general industry. The employment rate in small enterprises is also lowered from year to year (State Statistics Service of Ukraine, http://www.ukrstat.gov.ua/, accessed: 13.02.2020). There can be many reasons for the drop in employment: both introduction of new technologies to companies, high taxation of companies, existence of a large scale of so-called "shadow economy" as well as the low profitability of enterprises and the related need to reduce costs. 

Wherein, there is reason to note: by dint of the imperfection of statistical and accounting standards in Ukraine, the practice of artificially lowering profitability by small enterprises is quite common.

It is also significant that relatively small companies operating in such sectors as agriculture,  trade and service industry show relatively the best profitability. It should also be mentioned that there is no deterioration in the indicator related to declining profitability of small enterprises, whereas since the global crisis, i.e from 2008 to the present, successive improvement of such indicators as: product sales value, average annual salary of sector employees can be noticed. small enterprises, increase in operating profitability (State Statistics Service of Ukraine, http://www.ukrstat.gov.ua/, accessed: 13.02.2020).

An important ailment and, frankly speaking, an opportunity on the other hand for the small business sector in Ukraine is the existence, on a large scale, of the "gray zone", corruption behaviors and the monopolization of the economy by large state enterprises. These shortcomings in running a business in Ukraine are often in practice motives for finding better conditions for doing business outside the home country, which becomes the basis for the internationalization of business.
2. The essence and contemporary forms of internationalization in the field of small business
Internationalization of economic activity is an eventual way for an enterprise to develop itself, conditioned primarily by two reasons: lack of sufficient opportunities to develop business activity within a home market, or considerably better economical possibilities of development beyond borders of one's own country. Existence of specific barriers in a given country, availability of specific motives, development of individual action strategies based on various forms of internationalization is a reference to the issue of internationalization. Identification of the main problems and necessary prerequisites for internationalization of small enterprises in Ukraine in the mid-term perspective is a merit of the authors of the article.

One of the research problems that the author assumed was the understanding of the essence of internationalization of activities by Ukrainian entrepreneurs who own small businesses. The aim of these studies was to be able to compare definitions of this concept with existing in the literature. Table No. 1 contains the results of the research of the interview's answers.
Table 1. Understanding the essence of internationalization
	The essence of internationalization
	Number of answers N=75

	Internationalization of business activities
	27

	Exporting and importing goods indirectly (in one's own country with intermediary companies) and directly (with companies from abroad in one's own country and abroad).
	22

	Cooperation between enterprises from different countries (international cooperation)
	18

	Expansion to foreign markets (host markets)
	4

	Functioning on foreign markets as part of doing business activity over there (direct foreign investment)
	4


Source: personal research, Ukraine, 2019
Analyzing individual answers, one can notice that there is no unity in the approach to the essence of internationalization of activity. Most often, however, this process is perceived as the internationalization of operations, and then as export and import of goods and cooperation, understood as international cooperation and expansion of activities to foreign markets.

Similarly, there are many different views in the literature on the subject that allow us to perceive this process in a complex way. Among them dominates the one in which internationalization is understood as any economic activity undertaken by an enterprise abroad (Rymarczyk 2004, p. 19), or as a company's commitment to international activity (Johanson, Vahlne 1977, p. 26; Przybylska 2005, p. 73), or export and import of products / raw materials or transfer of production outside the home country (Pietrasieński 2005, p. 15). It is certainly a dynamic process related to the development of enterprises (Glinkowska, Kaczmarek 2016a, pp. 20-27; Welch, Luostarinen 2013, p. 95). It applies to both domestic companies with assets located only in one and in two or more countries (Pierścionek 2011, p. 359). Although this process cannot be analyzed, it can be considered as a benefit for enterprises, moreover - as Jarosiński aptly put it - it is a process in which an enterprise enters into relations with other entities, pursuing its strategic goals (Jarosiński 2013, p. 19) or leading to an increase in connections between countries and enterprises (Rozkwitalska 2007, p. 184).

The essence of internationalization is, therefore, conducting business in cooperation with enterprises from abroad as well as abroad, in the form of direct foreign investments. Internationalization is also understood as the process of international expansion, implemented through differentiated forms, defined as forms of internationalization, as confirmed by research results.

Enterprises operating in Ukraine apply various forms of internationalization. The form of internationalization should be understood as the method of organizing cooperation (co-production, cooperation) starting operation on foreign markets or with entrepreneurs from outside the home country (Wach 2008, pp. 50-53).

The list of forms of internationalization of Ukrainian enterprises is included in the table No. 2.
Table 2. Forms of internationalization used by Ukrainian organizations
	The form of internationalization
	Number of enterprises (N=75)

	Indirect import (through intermediary)
	14

	Direct import (in person, directly)
	19

	Indirect export (through intermediary)
	26

	Direct export (in person, directly)
	32

	Co-production 
	22

	Strategic alliance
	8

	License 
	0

	Franchising
	0

	Direct foreign investment
	0


Multiple choices possible
Source: personal research, Ukraine, 2019
The enterprises surveyed most often use exports (indirect and direct-58) and production co-production (22), followed by import (indirect and direct - 32), as the most popular forms of internationalization. Imports and exports are relatively simple forms that do not require large financial outlays, bringing positive economic results from the very beginning of their application. The production co-operation and strategic alliance require well-developed contracts, trust and close cooperation within the framework of joint projects. Often, they also bring positive economic results after some time, which is the reason for their lower attractiveness for enterprises with low equity. In addition, more complex forms require greater intensity of the company's involvement abroad and increase the scope of control (Rymarczyk 2004, p. 156), which certainly requires more time and financial resources. For Ukrainian small businesses, the lack of sufficient capital for direct foreign investments or for the development of activities on its own market is nagging. The latter aspect is the result of a relatively large and little-formalized competition on the home market, which is due to the fact that many Ukrainian companies have unregistered activities, i.e. "gray zone". Low operating costs of such companies are reflected into low market prices of products and services, which entities being registered acting legally are not able to achieve, hence their attractiveness to clients is relatively low. This is the main reason for looking for possibilities of functioning and development of activities outside the borders of one's own country. Export and import are also sometimes the basis for the development of cooperation within the framework of just production cooperation or a strategic alliance.
3. Motives and barriers of internationalization of Ukrainian SMEs
Motives, i.e. determinants of internationalization of enterprises and barriers to internationalization, should be considered in relation to the essential aspects, which include:

- operating and development conditions on your own market (referred to as home market); - possibilities of functioning and development on the foreign market (referred to as host country market) (Glinkowska, Kaczmarek 2016b, p. 125);

- strength, quantity and quality of possessed assets;

- number, strength and quality of the company's weaknesses.

This requires the company to carry out a SWOT analysis, i.e. an analysis of its strengths and weaknesses as well as opportunities and threats in the environment (Gierszewska, Romanowska 2017, p. 113) of both home and host countries. A SWOT analysis is advisable not only in the context of enterprises which are small businesses, but also, at least, in the context of the products that these enterprises offer to the market.

With this in mind, we note the SWOT analysis carried out in the process of studying Ukrainian enterprises and further processing of the materials on the results of surveys of experts-analysts showed the following. In Ukraine in relation to small enterprises dominate weaknesses such as the lack of own capital and lack of modern advanced technologies (note - not only of the resource nature, but also of marketing and managerial one, that owners of small businesses in the course of our survey have especially emphasized). The companies surveyed held strengths generally like high quality products / services and low production costs, as well as traditional recipes. These strengths are of great importance to entrepreneurs. There were relatively many threats resulting mainly from: small possibilities of supporting one's own activities with external financing, existence of a large "gray zone" on home market, unfavorable legal regulations for the development of small businesses, excessive appreciation of large companies, at the expense of those small, comparatively small incomes of residents of Ukraine, existence in some districts (poviats) unfavorable conditions due to hostilities (eg. Donetsk, Luhansk). On foreign markets, on the other hand, it is often a threat to complicated regulations, costly adjustments to the requirements of a given market, as well as high financial penalties for legal irregularities. Opportunities on markets of host countries are primarily seen in liberalized conditions for trade and globalization processes. Drawing conclusions from the SWOT analysis, as well as analyzing the results of the research in terms of motivations and barriers to internationalization, Table 3 contains the most important motivations for the internationalization of Ukrainian small enterprises, and Table 4 related to the internationalization of the barrier.
Table 3. Motivations for the internationalization of Ukrainian enterprises
	The motives
	Number of enterprises (N=75)

	Increase in revenues and net profits
	75

	Opportunity to develop 
	52

	Small sales opportunities on one's home market and strong competition
	67

	Willingness to find a niche for one's products on host market / markets
	18

	Access to new technologies
	16

	Existence of legal loopholes
	4

	Favorable legal regulations on host market
	10

	Unfavorable legal regulations on one's home market
	48

	Prestige, status
	8

	Personal motives and knowledge on host market
	42

	Lack of raw materials / supplies on home market or lower prices on host market
	22


Multiple choices possible
Source: personal research, Ukraine, 2019

The analysis of the data contained in Table 3 shows that the main motivations for the internationalization of activities for small enterprises in Ukraine are: increased revenues (75 responses), small opportunities to sell their  products in domestic market (67), opportunities to develop operations outside one’s home country (52), unfavorable legal regulations on one's home market (48). The motives for the internationalization of Ukrainian small businesses result primarily from the inability to develop their own business in the home country market and the related lack of possibility to achieve good net profits.
Table 4. The barriers to the internationalization for Ukrainian enterprises
	Barriers
	Number of enterprises (N=75)

	No information on host market/markets / fear of mistakes / penalties
	49

	Unawareness of legislative regulations of host country
	40

	Unawareness of language of host country
	36

	High taxes / duties on host market / markets
	31

	Insufficient quality of one's own products / services
	14

	Transport and delivery costs
	17

	Lack of private equity
	75

	Fear of the unreliability of cooperators
	45

	Personal barriers (eg lack of faith in one's own abilities)
	17


Multiple choices possible 

Source: personal research, Ukraine, 2019
Ukrainian entrepreneurs, who own small enterprises, are open to international cooperation, but lack of support in the information sphere on the legal, economic and cultural opportunities to develop operations in host markets, as well as lack of adequate equity and fear of unreliability of cooperators are barriers of high importance, hindering the process of their foreign expansion. The conducted research gave the conclusion that ignorance of the language of the given country, as well as transport costs are not essential for these entrepreneurs.
4. Prospective strategies and mechanisms for activating small business in Ukraine
The strategy concerns a well-thought-out, relatively permanent way of action, action plan and guidelines for dealing with the implementation of organizational goals and shaping the organizational identity (Obłój 2007, pp. 325-337).

The own research carried out in 2015-2019 gave conclusions that small companies in Ukraine usually use four basic types of strategies (multiple choices possible): price competition (75); quality competition (59); technology competition (39); specialization of activities (31). As part of a single company, all of these strategies are possible to deploy, because they are not of controversial nature, however, they most often compete in price and quality. The low price strategy is possible to use due to low production costs (lower than in other countries, e.g Western Europe). Competing with technology is understood here as a support of activities based on traditional technologies (including hand-made) and old recipes. No changes in the technologies used and no changes in recipes are the main strengths for enterprises producing mainly food supplies.

Strategies such as competing costs, knowledge, competences, or business diversification have marginal significance in the analyzed cases. Such strategic behaviors may result from the desire to locate one’s own products / services to the countries with a higher technological level, which was declared by as many as 30 of the enterprises being surveyed. It gives the opportunity not only to develop, but also to benefit from a higher margin on the product's art. Analyzed enterprises rarely make comprehensive strategic analyzes of their own operations, because they do not have time and money for it. They can not afford to reorganize structures in order to separate separate positions or organizational units dealing with foreign expansion. They are dominated by large companies and often by small companies operating in black.

Based on the results of the research, made on a sample of small Ukrainian enterprises, conclusions can be drawn as to the basic (most frequent) way of internationalization. It seems that the aspects that have the greatest influence on the way of entering the foreign market are: motives and barriers to internationalization as well as forms and strategies of this process. The surveyed enterprises originally are not characterized by stages in the internationalization process, which is generally characteristic of small business in Ukraine.

After the initial stage of production and commercial activities, a significant part of Ukrainian small enterprises begins to look for opportunities to enter the foreign market, which is mainly due to the lack of sufficient opportunities to develop entrepreneurial activity on the home market, but also the existence of illegally operating small businesses that have lower operating costs. Thus, they exhibit features of the born global model (global from the beginning, born as a global model of new ventures). 

This means that during the passage of the initial phase, usually first foreign contacts have been established (e.g mostly through friends, family members, etc.). Fast and early internationalization is conducive to the skills and charisma of business owners and managers. Small companies relatively often establish cooperation with companies from neighboring countries with Ukraine, and this cooperation has the character of commodity turnover (export-import) and production cooperation. These are enterprises that usually do not have enough capital to create foreign direct investments, and their activity is often based not on innovative projects, but on products and services that are competitive in terms of prices and products. However, as for perspective, they do not exclude a strategic alliance as a complex form of internationalization and are not afraid of the quality of their products.

The research carried out by the Center for Research Cooperation Poland - Ukraine, as an integral part, had a rationale for practical prognostic recommendations. According to their preliminary results in 2018 the authors presented the developed proposals to the Starobelsk State District Administration of the Luhansk region and to the Verkhovna Rada of Ukraine Committee on State Building, Regional Policy and Local Self-Government of the Verkhovna Rada of Ukraine called to optimize the state regulatory policy in the field of small and medium entrepreneurship and attract international investments in the country’s economy. The given proposals have been accepted for further implementation into state regulatory policy.

From these institutions the Center for Research Cooperation Poland - Ukraine received backward proposals for the continuation and deepening of the research: e.g. adaptation in Ukraine of the European Union's policy on regulating activities of small and medium enterprises; improvement of interaction between the local, regional and state authorities in relation to small and medium-sized businesses; suggesting recommendations on the rationalization of cross-cultural communications of businessmen from Poland and Ukraine.
Research conclusions
The results of the study allow us to draw certain conclusions. In accordance with the objectives of the study, its results can be summarized the following way.
The theoretical and methodological and applied practical research suggests that in modern conditions the internationalization of Ukrainian small enterprises is at an early stage: it practically does not go beyond the frames of export-import operations.
Lack of information about the potential host country and absence of sufficient common equity is the main obstacle to the internationalization of small Ukrainian companies and prevents foreign expansion in the form of complex variants of internationalization. (e.g. foreign direct investments or strategic alliance). Moreover, insufficiency of knowledge of foreign markets is a significant barrier to entering a given host market. In contrast, the unfavorable conditions for conducting business in Ukraine (especially for small businesses) are the main determinant of internationalization, related to the search for opportunities outside of their own country, which is also fostered by entrepreneurship and determination of business owners (and its managers). The conclusion of the reflections is the conclusion that in Ukraine the dominant way of internationalization of small companies is their early (or immediate) internationalization. This means that small companies without opportunities to grow in home market and having no competitive capability in relation to the slimmed-down unregistered companies, from the very beginning of their entrepreneurship are looking for overseas opportunities.
The main direction of stimulating the internationalization of small business of Ukraine and increasing its socio-economic impact is the development of an effective state regulatory policy in the field of small and medium-sized businesses adapted to the contemporary norms and standards of the European Union. 
The conducted studies give solid grounds to note that based on the structure of the economic complex of Ukraine and the characteristics of the modern international division of labor, Ukrainian small enterprises can gain the greatest competitive advantages in the global market in such industries: agriculture (primarily, “eco” and „green”), alternative and renewable energy production and IT-technologies. In these sectors, besides all the others, Polish and Ukrainian small enterprises have a high competitive advantage. The potential capacity of the world market (and the market of the united Europe in particular) confirms the expediency of integrating Polish and Ukrainian small enterprises. Another confirmation of the aforementioned is the important fact of the proximity of the national business cultures of Poland and Ukraine, of the profiles of modern Polish and Ukrainian manager.

In this regard, the important tasks of the state regulatory policy of Ukraine in the field of SMEs, the stipulation and perspective of its development is the adoption of a set of measures and mechanisms to stimulate the internationalization. As primary ones, it is advisable to single out the following: the formation of a favorable institutional environment for micro-enterprises and SMEs; consideration of needs of SMEs by government bodies; simplification of access to financial resources; optimization of taxation policy in relation to SMEs.
Upon condition of state regulatory policy improvement and creation of favorable institutional prerequisites internationalization of Ukrainian SMEs within the mid-term prospects may reach a qualitatively new level of evolution of its developed forms.

The primary tasks of prospective studies of this problematics are the development of models of internationalization of small business in Ukraine, taking into account the features:

- economic activity of SMEs in priority sectors of the national economy;

- internationalization with enterprises from countries - strategic partners of Ukraine (the development of models of internationalization with Polish enterprises is of paramount importance here);

- internationalization of Polish and Ukrainian enterprises in the markets of the third countries (the markets of Central Asia and the Middle East can be the most promising).
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Sposoby internacjonalizacji małych firm na Ukrainie
Streszczenie: Opracowanie przygotowano w ramach działań Centrum Współpracy Badawczej: Polska – Ukraina, utworzonego w 2016 roku na Wydziale Zarządzania Uniwersytetu Łódzkiego oraz na Wydziale Ekonomii, Marketingu i Przedsiębiorczości Narodowego Uniwersytetu Ługańskiego im. Tarasa Szewczenki (Starobilesk). Podstawą takiej współpracy była umowa ramowa między odpowiednimi uniwersytetami (2014 r.). W opracowaniu przedstawiono główne wyniki badań empirycznych przeprowadzonych przez autorów na Ukrainie w oparciu o teoretyczne i metodologiczne opracowania dotyczące internacjonalizacji przedsiębiorstw. 

Celami prezentowanego badania są:

- klasyfikacja poziomu rozwoju internacjonalizacji małych przedsiębiorstw na Ukrainie poprzez analizę materiału teoretycznego, istniejącego w nauce oraz przedstawienie własnych badań empirycznych autorów pośród ukraińskich małych i średnich przedsiębiorstw;

- zanalizowanie głównych form, czynników motywacyjnych i barier internacjonalizacji ukraińskich MŚP;

- uzyskanie podstawy do opracowania strategii i mechanizmów aktywizacji internacjonalizacji małych przedsiębiorstw na Ukrainie.

W badaniach wykorzystano metody badań jakościowych: badania literaturowe oraz własne badania empiryczne (szczegółowe wywiady z ukraińskimi przedsiębiorcami, kwestionariusz ankietowy, a także eksperckie oceny naukowców z Ukrainy i Polski na ten temat). Metodyka badań została szczegółowo opisana w części dotyczącej wprowadzenia do tego opracowania.

W wyniku zrealizowanych badań oceniono rzeczywisty stan internacjonalizacji ukraińskich małych przedsiębiorstw, zidentyfikowano bariery i motywy tego procesu. Zostały sklasyfikowane najbardziej obiecujące strategie i sektory gospodarki, w których ukraińskie małe przedsiębiorstwa powinny uzyskać największe przewagi konkurencyjne w nowoczesnym międzynarodowym podziale pracy oraz zdefiniowano mechanizmy promujące internacjonalizację ukraińskich małych przedsiębiorstw. Główne wnioski z badań przedstawiają się następująco: w nowoczesnych warunkach umiędzynarodowienie małych przedsiębiorstw ukraińskich jest na wczesnym etapie: praktycznie nie wykracza poza ramy operacji eksportowo-importowych; na Ukrainie dominującym sposobem umiędzynarodowienia małych przedsiębiorstw jest ich wczesna (lub natychmiastowa) internacjonalizacja; głównym kierunkiem stymulowania internacjonalizacji małego biznesu na Ukrainie jest rozwój skutecznej polityki regulacyjnej państwa dostosowanej do współczesnych norm i standardów Unii Europejskiej. Ze względu na strukturę kompleksu gospodarczego Ukrainy i cechy nowoczesnego międzynarodowego podziału pracy ukraińskie małe przedsiębiorstwa mogą uzyskać największe przewagi konkurencyjne na rynku globalnym w takich branżach: rolnictwo (przede wszystkim „ekologiczne” i „zielone”), alternatywne i odnawialne źródła energii oraz technologie informatyczne. Badania wypełniają lukę naukową w zakresie sposobów internacjonalizacji polskich i ukraińskich małych I srednich przedsiębiorstw.
Słowa kluczowe: internacjonalizacja, przedsiębiorstwo, przedsiębiorczość, małe i średnie przedsiębiorstwa, państwowa polityka regulacyjna, bariery, motywy, strategie, mechanizmy, międzynarodowy podział pracy, Ukraina.
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