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Abstract: Electronic commerce (e-commerce), usually defined as a trade over computer networks, attracts a lot of attention for decades. Тhe paper presents the current state of development of retail e-commerce in the European Union, with particular analysis of development of cross-border online trade. Despite of many efforts, the European Union is still far from integrated market, as online shoppers still prefer domestic markets to other EU markets. Therefore, the focus of the paper is on the main challenges of cross-border B2C e-commerce i.e. online purchases of individual EU consumers made in another EU country. Some important barriers to the establishment of fully-integrated digital market in the European Union, like issues related to logistics and delivery, language and localization, legal and tax regulation and geo-blocking are addressed in details. Finally, on-going activities to reduce the influence of these obstacles are presented. 
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