	Business ethics
	Business ethics are moral principles that guide the way a business behaves. The same principles that determine an individual’s actions also apply to business [http://businesscasestudies.co.uk, 29.02.2016]

	Corporate ethics
	· stresses the focus of the firm and not the economy as a whole;

· is implemented in a capitalist market economy, with competition and individual freedom to make profit and utility, as the central elements

· ties business more closely to the public interest of peace;

· motivates to take both efficient and responsible actions;

· depends a lot on morals of the executives;

· encourages to make profit in ethically acceptable way with protecting stakeholders’ interests (clients, suppliers, workers, employees, shareholders, creditors and the public in general) [Steinmann and Scherer 2000, 148-192]

	Corporate Social Responsibility (CSR)
	· a concept whereby companies integrate social and environmental concerns in their business operations and in their interaction with their stakeholders on a voluntary basis;

· this responsibility is expressed towards employees and more generally towards all the stakeholders affected by business and which in turn can influence its success;

· CSR means going beyond fulfilling legal expectations and compliance [European Commission 2001, 5-16];

· CSR is based on ethics; being socially responsible means for individuals and organizations to manifest ethical behavior and to demonstrate sensitivity to the social, cultural, economic, and environmental issues; company activities for social responsibility covers: fairness in relation to customers and employees, good treatment of employees, supporting charities, protecting the environment, providing jobs and so on [Soroka and Mazurek-Kusiak 2014, 117-122]

	Triple Bottom Line (TBL)
	· an accounting approach that expands the traditional reporting framework to take into account social and environmental performance in addition to financial performance [Elkington 1997];

· a success of business depends on its performance in three fields: financial, ecological and social one [Chwistecka-Dudek 2014, 11-54]

	Ethical consumption
	· related to such ethical issues as environmental sustainability, health and safety risks, animal welfare, fair trade, labor conditions, and human rights;

· focuses on consumption as a means of acting in an ethical way towards particular objects of concern;

· extends across various forms of practice, including shopping, investment decisions, and personal banking and pensions;

· any practice of consumption in which explicitly registering commitment or obligation towards distant or absent others is an important dimension of the meaning of activity to the actors involved;

· a field of marketing, campaigning, and policy-making by which the ordinary, practical moral dispositions of everyday consumption are re-articulated by policy-makers, campaigning organizations, and businesses;

· close to idea of “moral selving” [Barnett and others 2005, 23-35; Lewis 2011, 1-14]

	Ethical eating or Food ethics
	· requires choosing foods produced in human ways, protective of the environment and all those involved in food production and distribution;

· refers to the moral consequences of food choices, both those made by humans for themselves and those made for food animals;

· common concerns are: damage to the environment, exploitive labor practices, food shortages for others, inhumane treatment of food animals, and the unintended effects of food policy;

· type of ethical consumption;

· the solutions are: fair trade, local, organic and slow food [Unitarian Universalist Association 2010]


Table 1. The terms related to ethical behavior in business and consumption

Tabela 1. Pojęcia związane z etycznym zachowaniem w biznesie i konsumpcji
Source: own elaboration.

Źródło: opracowanie własne.
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