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1st Dimension of MEC

Expression of symbolic, socially- determined and 
prestige functions within relatively closed settings

2nd Dimension of MEC

Manifestation of value-in-use functions and feelings 
from owing the product in relatively closed settings

3rd Dimension of MEC

Demonstration of symbolic, socially- determined 
and prestige functions within relatively open 
settings

4th Dimension of MEC

Portrayal of value-in-use functions and mental 
states from owing the product in relatively open 
settings
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